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At these prices you can get input about anything.

With online usability testing, testers are in their natural
environment, anywhere in the worldand there are no facilities
costs.

A 10to 12 people individually interviewedT h at * s enou
compare 2 versions of your materials, or 2 types of users.

A Test anythingShow wireframes to test your concept. Show
comps to test your design. Or show functioning code to test
usability. The more input you get, the less likely you are to take
costly blind alley. A

A GetrecordingsTest er s’ screen activi
recorded in digital Windows Media files. '

A GetadeepdivereportPsychster’s Ph. D.
background in online behavior and cognition. Our
recommendations will help you align your idea with human
nature, as well as fix lolWwanging fruit.
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Included:

£Online screener surveio find the right
testers.

Anterview scriptwith tasks and questions
(successes, time, clicks, paths, motivations,
expectations, and much more.)

A0 to 12 onehour individual interviews

ADigital recordingof audio and screen activity
in Windows Media format as well as our
notes.

AListen into interviews live.
APowerpoint report with recommendations.

£One presentation.

Kick it off.

Optional:

ANon-Englishinterviews.
ARecruitmentassistance
PRAGSR dKded Kt A IK( & 4
Aadditional interviews.

Aadditional presentations

7 Questions to Kick it Off:

1. What do you wish to learrfrom
the Immersion?

2.What business decisions will you
be makingwith the help of the
results?

3. What type of materials will we be
showing to people{wireframes,
jpegs, click maps, pyeroduction
demo, live sitepowerpoint
presentation, flash)

4. What different groups of people
will we needand is there a
population available to send a
volunteer survey to? (e.g.
customers/resellers)

5. What different AB conditions are
there? (e.g. different starting points,
different variations)

6. What tasks/actions do you want
the testers to perform?

7.What incentives will we give?
(Recommend Amazon.com gift
certificates.)
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About Psychster

Our missionis toalign digital media with human nature.

Our-philosophyisthat end-usershave takercontrol and themore
you understand them the better.

OurpeoplearePh.D. trained social scientiststh extensive
business and publishing experience in social software and social
media.

Our clientsare enterprises, publishersadvertisers, designers,
academics and entrepreneurs with online investments

Our contributionis bothfor youandfor all.
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http://psychster.com/about-us.php
http://psychster.com/partners-clients.php
http://psychster.com/partners-clients.php
http://psychster.com/online-experiences.php

