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Win more advertising deals by having
data about your users at your fingertips.

Quick Quiz

Brands Products Lifestyles Importance Methodology Logout

Brand Gategon Clear Filt
rand Snacks N ear Filters
Soda Pop Clear Sort Use of bottled water among Women
i = O
Sports Drinks = Clear Charts 100%
Category & Brand & Segment Aware Aware No Purchase Aware and Purchg 80%
Viater Aquafina Al Users 96% 1% 4G% 60% 653%
Water Arrowhead All Users 52% 40% 13% 60% 519
Water Dasani All Users 95% 57% 38% FAon
Water Evian All Users 98% 84% 13% 40%
Water Pearrier All Users 96% 90% 6% !
Water Foland Springs All Users T0% 56% 14%
20%
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0% ’
Personally Uses Household Uses Personally
Decides Brand

To win RFPs and close ad deglsyr sales team constantly needs data about what your users buy, where they shop,
and what they enjoy.

Too often, market research data in Powerpoints and fileshares are out of reach at the crucial moment.

Psychster’s online Bl Cubes ensure your data is close at hand. Search, sort, and filter to find the right metri@hen
graph it for inclusion in your proposal.
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Quick, easy, and surprisingly affordable.

Choose and work with us to customize one or more of Psychster’s surveys to collect data for your Cube about:
* which brandsyour users are aware of and purchase
» which productsare used personally and in their household

» what kind of lifestyle they enjoy in terms of hobbies, vacations, online activities, etc. (indexed against
Nielsen or Comscore)

* which featuresof your site they find most important (for design decisions, ad targeting, or psychographic
segmentation)

Tell us the breakdowns and accounts you need for your Cube.

For these brands of ice creams and desserts, which ones have you...
never heard of heard of but don't  heard of and buy for
by my household
Breyer's J J J
Dreyer's J J J
Ben & lerry's J J J
Haagen Dazs J J J
Sara Lee J J v
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About Psychster

Our missionis to align digital media with human nature.

Our-philosophyis that end-users have taken control and the more
you understand them the better.

Ourpeopleare Ph.D. trained social scientists with extensive
business and publishing experience in social software and social
media.

Our clientsare enterprises, publishers, advertisers, designers,
academics and entrepreneurs with online investments.

Our contributionis both for you and for all.
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