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Win more advertising deals by having
data about your users at your fingertips.

Quick Quiz

Products Lifestyles Importance Methodology

Segment Category .
Brand - Snacks o Clear Filters
Men = Soda Pop Clear Sort Use of bottled water among Women
-Search Women T Sports Drinks El _ 100%
Members I _Clear Charts

Category = Brand & Segment Aware Aware No Purchase Aware and Purch 80%
Water Aquafina AllUsers 96% 51% 46% 60% 653%
Water Arrowhead AllUsers 52% 40% 13% 51%
Water Casani AllUsers 95% 57% 38%
Water Evian AllUsers 98% 894% 13%
Water Perrier AllUsers 96% 0% 6%
Water FPoland Springs AllUsers T0% 6% 14%
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+ To win RFPs and close ad deals, your sales team constantly needs data about
what your users buy, where they shop, and what they enjoy.

Personally Uses Household Uses Personally
Decides Brand

% Too often, market research data in Powerpoints and fileshares are out of reach at
the crucial moment.

% Psychster’s online Bl Cubes ensure your data is close at hand. Search, sort, and
filter to find the right metric. Then graph it for inclusion in your proposal.
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Quick, easy, and surprisingly affordable.

% Choose and work with us to customize one or more of Psychster’s surveys to
collect data for your Cube about:

« which brands your users are aware of and purchase
* which products are used personally and in their household

« what kind of lifestyle they enjoy in terms of hobbies, vacations, online
activities, etc. (indexed against Nielsen or Comscore)

« which features of your site they find most important (for design decisions,
ad targeting, or psychographic segmentation)

« Tell us the breakdowns and accounts you need for your Cube.

For these brands of ice creams and desserts, which ones have you...

heard of but don't  heard of and buy for

ver heard of
never heard o buy my household

Breyer's 7 7 =
Dreyer's ¥ J P
Ben & Jerry's J J =
Haagen Dazs J J J
Sara Lee = v v
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About Psychster

¢ Our mission is to conduct research on social media Psychs ter Inc .

using the rigor and theory of experimental
psychology.

s Our-philosophy is that end-users are taking control

of their media in a Web 2.0 world. The more you \
understand them the better. | W
r Vv 4
s Our people are Ph.D. trained social scientists with Mﬁ
extensive business and publishing experience in . :
social software and social media. \ = J o

Our clients are publishers, advertisers, designers, ’
academics and entrepreneurs with online
investments.
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Contact Us
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WWW.psychster.com

david @psychster.com

anthony @psychster.com

16904 Juanita Dr. NE 145
Kenmore, WA 98028
p: 206.715.7218 f. 888.265.0989
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